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Quick Poll

 What Sector do you work in?

 Government?

 Nonprofit?

 Private?

 Do you use Facebook?

 Do you “tweet”?

 Have you ever blogged?
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

Click icon to add picture

We live in the Web 2.0 World!

What is Social Media?



So, what are you?

 Social Technographics

 Creators

 Conversationalists

 Critics

 Collectors

 Joiners

 Spectators

 Inactives

(Bernoff & Li, 2009)
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The (Nonprofit) Social Media Toolset

 Website

 E-mail Marketing/eNews

 Blogs

 Facebook

 Twitter

 Pinterest

 YouTube

 Third Party Fundraising Sites

 Third Party Reviewers
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“Networked nonprofits don’t work 
harder or longer than other organizations, 

they work differently. They engage in 
conversations with people beyond their 

walls--lots of conversations--to build 
relationships that spread their work 

through the network.”
-Beth Kanter & Allison Fine, The Networked Nonprofit
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The Networked Nonprofit: Spreading Your Message

● Social Media



Listening Engaging Sharing Conversing Building 
Relationships

Using Social Media for Social Good



Listening
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Listening
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Engaging
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Sharing

 What to share?

 Photos!!

 Videos

 Petitions

 Relevant news

 Others’ successes

 Organizational Updates



Sharing
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Enable Sharing
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Conversing



Building Relationships:
Turning Friends into Fundraisers
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Leveraging Online Fundraising Resources 
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Utilize Your Web Presence



Utilize Your Web Presence



Measuring Outcomes
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Measuring Outcomes

 Google Analytics

 Facebook Insights

 Blog Analytics

 Information Management

 Database Management



Return on Investment:
Direct Revenue from Online Fundraising
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Return on Investment
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“New generations of volunteers, 
donors, and clients don’t just prefer 

to use social media, they demand it.”
       -Levinson, Adkins & Forbes, Guerilla Marketing For Nonprofits



“Technology does not raise money. 
Technology helps fundraisers raise 

money easier.”
       -MobileCause




Questions?

Click icon to add picture



Contact Me!

www.treeswaterpeople.org

megan@treeswaterpeople.org
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